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So what?

Now what?
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Confidence in 

representativeness

-Established consent 

processes

-Fairly inexpensive

-Fast to implement

-Larger possible sample

-Probability-based 

sampling

-Able to reach teens 

directly

-Can engage with teens 

in a natural environment

-Limited space

-Rigid fielding dates

-Long turnaround

-COVID delays

-Unknown sample quality

-Not enough avail sample

-Bias from parent consent

-Concerns about honesty 

w/ parental involvement

-Cost-prohibitive

-Same bias & honesty 

concerns as previous

-Not a probability-based 

sample

-Emerging strategy; 

moving target

-Follow-up not feasible
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1 | Did
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What 

we did

IRB / consent

• Requested waiver of parental consent

• Obtained youth assent (for those under 18)
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we did

IRB / consent

Survey design
Have you seen or heard this ad where  a kid 

and his mother are surrounded by giant 

gummy bears coming from a vape pen?
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Supplemental recruitment



What 

we got
Limited sample sizes

% Native Hawaiian

% Hawai‘i County

% Age 13

% Male

% Vaped past 30 days
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N=219

Statewide 

estimate



What 

we got
Limited sample sizes

Surprising consistency

% Native Hawaiian

% Hawai‘i County

% Age 13

% Male

% Public school

% FRP lunch
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Year 1 Year 2Demographics of survey responders



What 

we got
Limited sample sizes

Surprising consistency

% of teens responding “definitely not” among never users

Think you will try vaping

Plan to vape in next year

Would use if best friend offered it

Ever been curious about vaping

84%

84%

79%

48%

79%

83%

73%

51%

0% 25% 50% 75% 100%

Year 1 Year 2



What 

we got
Limited sample sizes

Surprising consistency

Quality engagement

“It’s very common to see 40-60 teens 

having a vape in their hands every day.”

“I see a lot of other high schoolers 

vaping in school, in places without 

cameras like the bathrooms and some of 

the hallways.”

“I do sports and dance, I also go to 

the beach or hang out with friends.” 

“Surf, basketball, video games, 

soccer, spear fishing, football, run.” 
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